
 
 
  

 

 

  

 

 

AIR INDIA BECOMES THE FIRST INDIAN AIRLINE TO 
IMPLEMENT NDC 

 
GURUGRAM, 05 September 2024: Air India, India’s leading global airline, today announced it 
has successfully implemented the integration of New Distribution Capability (NDC), becoming 
the first Indian airline to go live with latest technology in airline distribution. 
 
Air India has adopted the latest 21.3 schema of the International Air Transport Association 
(IATA), transforming the way its products are retailed to travel agents, travel corporations, 
leisure and business travellers, and other travel resellers. The adoption of NDC allows for more 
personalised and efficient interactions between Air India and its travel partners, enhancing the 
overall booking and travel experience. 

NDC is a travel industry-supported program launched by IATA for the development and market 
adoption of a new, XML-based data transmission standard. NDC enhances the way airline 
products are retailed in various channels. For Air India’s travel partners, this means access to a 
wider variety of offers and services, such as tailored flight packages and ancillary products, 
available in real-time. Customers can expect a more streamlined booking process with greater 
transparency and access to the best deals across all sales channels. 
 
"Implementing NDC is a significant milestone for Air India as we continue to innovate and 
enhance our distribution strategy. Our goal is to provide a seamless and efficient booking 
experience for our travel partners and customers," said Nipun Aggarwal, Chief Commercial 
Officer, Air India. 
 
NDC enhances the capability of communications between Air India and travel agents, and 
enables Air India to present tailored offers, ancillary products and services, and pricing options 
in real time to travel sellers worldwide.  
 
Travel agents around the world can connect directly to Air India’s NDC and get access to a richer 
and more diverse set of content, including NDC exclusive offers, ancillary services, and fare 
families, which were previously not available through traditional distribution channels. This will 
enhance the overall booking and travel experience for their clients. 
 
Air India’s customers will benefit from a more seamless, transparent booking process – both 
online and offline. This ensures that customers also get the best possible deals and options 
available. Travel agents can visit ndc.airindia.com for more information on how to connect with 
Air India’s NDC or contact Air India’s NDC support team at ndcdistribution@airindia.com 
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About Air India:  

Founded by the legendary JRD Tata, Air India is a pioneer of Indian aviation. Since its first flight 
in 1932, Air India has built an extensive global network that spans 29 countries across five 
continents, connecting India with major destinations in USA, Canada, UK, Europe, Africa, Asia 
Pacific, Australia, and the Middle East. 

After its homecoming in 2022, from the Government of India to the Tata group, Air India 
embarked on Vihaan.AI, a five-year transformation journey, with a vision to be a global airline 
with an Indian heart. The first two phases of this transformation, ‘Taxi’ and ‘Take-off’, were 
focused on fixing the basics and building foundations for growth. The airline has now entered 
the ‘Climb’ phase, which will focus on achieving excellence in operations and customer 
experience. 

A member of Star Alliance, the largest global airline consortium of leading international airlines, 
Air India offers seamless connectivity to passengers as a full-service global airline, while its 
wholly owned subsidiary Air India Express operates as a low-cost airline flying within India and 
nearby countries. 
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